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The Measurement Techniques and Constituent Elements of Destination

Attractiveness: A Literature Review

Ji Chunli

(Center for Gaming and Tourism Studies, Macao Polytechnic Institute, Macao)

Abstract ; Destination attractiveness has an important impact on tourists” destination choice and des-
tination competitiveness. In fact, destination attractiveness has attracted the attention of many

scholars since the 1970s. Based on a review of the literature related to this topic, this paper sorts
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out four methods of tourism destination attractiveness, i. e. , performance analysis, analytical hier-

archy process, factor analysis, and destination attractiveness index. As for the constituent elements

of tourism destination attractiveness, the existing research has not reached generally consistent con-

clusions. Anyhow, more and more studies indicated that it is necessary to explore destination at-

tractiveness assessment from the perspectives of both the supply and demand. Given that the

tourism destination attractiveness assessment varies with the type of destination, this is of important

research value and significance for such a casino tourism destination as Macao.

Key words : tourism destination; competitiveness of tourist destination ; tourism resources; perform-

ance analysis; analytical hierarchy process; factor analysis; destination attractiveness index
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