HRAHE SRR 2024 5 2 A7

RPSIREERN VIP BENEXHE R E
BRERSINRANZE

e A R EFrne’

(LB P T YR ; 2 A4 L SO B8 [ o B2 [ 479 Bl
3 T PEAE N Hefir A= H Atk (R ) A BIR A 1)L R 1)

W EVIPEELRPIGAS BN EL T ey B —  EH (B £
B HEEEBRE) A, GO BB LR RN E = F(PAANBETE X
BHOGAETHHEEEN, A, 6B BALAZRANNT # VIP BE, KN
PIFH AT DRI R, KPR VR P 424 BB AT 6 VIP AR B R4 %,
3% PLS- SEM 7 ik AT HIE AT A B, VIP BAE I N A BB E  SF3R2 R
FHRFesh 3 o R H MG ETRRABENEGYE, AN EWFH
RGP ERK, U ETERA R GH RN AL BEN EGYE, £—F
Ho , ABERABLIH B R A H 3 W BHH R 3| ) Bede Z MR PAER
BASERD: W0 B0 IR 10 B 18 5 B e R | A1 5 & 6 B ABAT VIP B IR P
[l 43 #85% : F590

Research on the Gaming Motivation of VIP Customers and its Effect on the

Perceived Gaming Attractiveness in Integrated Resorts of Macao

Ji Chunli' Zhang Songlin® Wong Waineng®
(1. Macao Polytechnic University, Macao;

2. Business School, Shaoxing University, Shaoxing;

3. Hizzard Public Health Technology (Zhuhai) Co., Ltd., Zhuhai)

BT H A SCR B G @R G — B H H (Fi% :22BIL070) FEBLIEMCR o
VEFAEAY RO, T, R B TR B RS T3 250 5 R A5 O IV 5 IR P, o8, 4 L St B g oy

BEUE ;s BB B, A RS IR A B R A B 22 v A AL
18



Abstract: VIP customers represent a pivotal market segment for Macao' s integrated resorts. Amidst
the evolving landscape shaped by mainland China' s legal and regulatory frameworks and the
enactment of Macao' s new gaming laws and regulations, integrated resorts have transitioned from the
traditional third- party (junket promoter) management model to a direct management model catering
to the premium guests and VIP customers. To sustain a competitive edge, profound understanding of
VIP customers is inevitable. Utilizing Partial Least Squares Structural Equation Modeling ( PLS -
SEM) for data analysis, this paper investigates the VIP customers of Macao's integrated resorts and
uncovers that intrinsic gaming motivations, extrinsic recognition gaming motivations, and extrinsic
integrated gaming motivations all significantly and positively influence the awe experience of
gaming, with intrinsic gaming motivations exerting the most substantial impact. Moreover, the awe
experience of gaming significantly enhances the perception of gaming attractiveness. This study
further delineates the mediating role of the awe experience of gaming between gaming motivations
and the perception of gaming attractiveness.
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