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Abstract: The Outline Development Plan for the Guangdong—Hong Kong—Macao Greater Bay Area

clearly defines Macao’ s positioning as “one center, one platform, and one base”. However, due to
the long- standing dominance of the gaming industry in Macao’ s economic structure, the city has
developed a stereotypical image centered around gambling, which is not conducive to the diversified
development of its tourism sector. Therefore, to better evaluate the achievements in diversifying
Macao’ s tourism destination image, this paper analyzes perceptions held by mainland tourists based
on data from Weibo. The results indicate that Macao is perceived as a city of art and fashion, tourism
and leisure, international cuisine, hotel services, history and culture, gaming and entertainment, as
well as conventions and trade, which broadly aligns with the planned objectives. Among these, the
weakening of the image as a city of gaming and entertainment signifies that Macao has been
shedding its stereotypical image as a gambling hub, reflecting the effectiveness of its efforts in
diversifying its tourism image. Simultaneously, focus should be directed towards the international

gourmet cuisine city experiencing unusual fluctuations, the city renowned for its hotel services, as

well as the convention and trade city in its early stages of development, to ensure a positive evolution

of Macao’ s image.

Key words: Macao; tourism image; tourists’ destinations; social media; diversification
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