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Abstract: As a key domain of cultural tourism, the core attraction of traditional villages in ethnic
regions lies in the authenticity and uniqueness of their ethnic culture. However, most studies on
ethnic tourism in traditional villages predominantly focus on the objective paradigm of authenticity,
emphasizing the historical preservation and evaluation of tangible elements such as architecture and
artifacts. There is a lack of systematic empirical research on how tourists perceive the cultural
landscape and tourism authenticity of traditional villages from a bottom- up perspective. Therefore,
this study aims to fill this knowledge gap by examining tourists' perceptions of the authenticity of
cultural landscapes in traditional villages of ethnic regions. Specifically, the study investigates the
multidimensional structure of perceived authenticity and its relationship with subjective well- being
and memorability, providing theoretical insights for managers to optimize the visitor experience in
traditional villages of ethnic regions.

Key words: national culture; ethnic tourism; traditinal village; objective authenticity; constructive

authenticity; existential authenticity; subjective well- being; memorability
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