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Abstract: This study is based on the lottery sales data in our country before and after the pandemic,

and systematically analyzes the phased impact of the pandemic on the lottery industry and the

structural changes in the market. The study finds that: (1) The impact of the pandemic shows

obvious characteristics of three stages: it caused a sharp contraction of the market in the initial stage,

a rapid recovery in the middle stage, and an explosive growth in the later stage. (2) The structure of

lottery varieties has undergone significant reconstruction: video lottery has completely withdrawn

from the market, sports betting lottery has shown exponential growth, instant lottery has maintained a

steady upward trend, the market share of lotto number lottery has continued to shrink, and the

growth of keno lottery has stagnated. (3) The current lottery market presents five evolution trends:

the structure of the consumer group is becoming younger ( more than half of the people are aged 18

-35), more female- oriented ( female consumers account for nearly 40% ), and more white- collar-

oriented (accounting for 60% ); the consumption motivation has shifted towards entertainment and

social interaction; online marketing and services are very popular; physical sales outlets are

accelerating their transformation, manifested as the reconstruction of channel functions ( diversified

services), technology empowerment ( the popularization of intelligent terminals), the deepening of

community services, and the innovation of consumption scenarios (the growth of theme stores) . The

sharp decline in lottery sales in the initial stage of the pandemic in our country was due to strict

pandemic control measures and the cautious consumption mentality caused by the pandemic. The

explosive growth in lottery sales after the pandemic was, on one hand, due to the obvious lipstick

effect under the condition of economic downturn, and on the other hand, due to the strong promotion

of lottery marketing. In response to the changes in the lottery market, the lottery industry needs to

promote the diversification of lottery products and marketing innovation to adapt to the changes in

consumption needs brought about by the changes in the lottery consumer group, accelerate product

innovation and service upgrading, and improve the level of supervision and regulatory technology.

Key words: lottery sales; lottery market; lottery consumption; structure of lottery types; digital

transformation; lipstick effect
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