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A Study of the Development Strategies for Macao’s Gaming and

Tourism Industry Based on Design Thinking

Zeng Zhonglu

(Macao Polytechnic Institute, Macao)

Abstract: Design thinking refers to the process of innovation that uses the sensitivity and empathy
of designers to combine technology, market and emotion for product/ervice innovation. The mental
model and research methods proposed by design thinking provide new ways of thinking and
operating tools for the development of Macao gaming and tourism industry. Based on the different
dimensional approaches to design, this paper proposes seven innovative strategies for Macao’s
gaming and tourism industry, including re-thinking Macao’s tourists/gamblers, redefining Macao’s
economic diversification requirements, and creating reasons for non-gamblers to travel to Macao.

This research has important implications for Macao’s gaming and tourism industry in shattering the
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present limitations and developing new markets.

Key words: Macao; design thinking; meaning creation; gambling; tourism
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