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Abstract: This study examines the relationship between the experience economy, vivid memory, and
electronic word-of-mouth (eWOM) in the context of Macao’s annual event, the Macau Light
Festival, using a five-dimensional experience economy model. To better understand the role of the
Official App in the festival experience, this study also examines the moderating mechanism of the
Official App engagement levels. By analyzing 588 valid questionnaires from the Light Festival in
2019, the study discovered that of the five types of experiences, the aesthetic experience had the
greatest impact on tourists’ vivid memory and eWOM influencing consumer behavior, followed by
the social interactive experience. A high App engagement level may moderate the relationship
between escape experience and consumer behavior triggered by eWOM in a negative way. On the
other hand, a high App engagement level may act as a positive moderator on the relationship
between vivid memory and consumer behavior triggered by eWOM.

Key words: festival experience; experience economy; vivid memory; electronic word of mouth

(eWOM) ; official App; App engagement; Macao Light Festival
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