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Abstract: As one of the most important forms of industrial tourism, factory tourism is an important
means for consumers to observe the production facilities and processes directly and to build brand
trust and customer loyalty. Existing studies lack research on factory tourism service approach,
tourists’ experience and behavioral intention. Based on the Stimulus- Organism- Response ( SOR)
model, this study examines the effects of factory tourism stimulus elements ( environment, people,
and performance) on tourists’ experience ( including aesthetics, entertainment, education, and
escape) as well as behavioral intentions from a service theater perspective. The questionnaire survey
was conducted using convenience sampling and 447 valid samples were obtained. Data analysis
showed that the stimulus elements of factory tourism have a positive effect on tourists’ experience, in
which two elements, environment and performance, have a direct effect on the experience dimensions
(aesthetics and entertainment, education and escape), but the personnel element only has a direct
effect on educational experience, and all the elements of the experience have a direct effect on
tourists’ behavioral intention. The study shows that applying service theater theory to enhance the
service stimulation elements of industrial tourism site will significantly improve the visitor
experience, and then enhance the positive behavioral intention of visitors.

Key words: industrial tourism; factory tourism; tourism experience; behavioural intention; Stimulus

Organism- Response ( SOR) model; service theater
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PE M B AR PE O , RS A A 4R A B 2 (B
AR A KK 375 15 ) 1Y B 6T (Otgaar, et al.,
2010; Montenegro, et al., 2022), R iE—
Ak, LSRRl IR | ) Rl LA &S R 1 T3¢
T ARG R ) 4 3 4 R (Badia, et al., 2024;
Szromek, et al., 2021; Badia, et al., 2024;
Szromek, et al., 2021), L. 3 Jii % e 45 i T
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ROR (i IE MR 53,2019 ) o IE WA
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1.1 SOR #&#Y

1954 4F, 3¢ B 1 fiE O B EL 5 Wood-
Worth $& it 7 il 3% - #eHE - SOBE” (Stimulus-
Organism-Response) 3 i 152 7Y, B[ 75 ] 3 1
FORE 2 [ S a1 /E H (Buxbaum, 2016)
SOR 5 B iy o NATE) AT R T2 1Y
AH I FEBE R H (Ampadu, et al., 2022), 3
(Stimulus)#¥ 1 38 R 52 AR 39 AR 88 1 Fh
BR(EERERE) R 2R, 30 M T % A 93
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g1, F LA FE G B 3 IR 18 S E (Re-
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PR, AT DUZEAS [ RO FE R85 v, 2R PR A/
FURAT Ry Z HiT W H] B A5 A T R AG Y 4 2R
(Lu, et al., 2020; Mehrabian & Russell,
1974), SOR I Jii i SE AN B SE T T8N
B8k 7 10 25 2% PR 2 — (Amaya, et al.,
2022), 55 Hi BF 5% 0 65 Ak 5 B & (Park &
Jeong, 2019). % )7 il 7= J& (Sanchez - Rebull,
et al., 2017) FEAZHEHIE B (Lin, 2020) | K 5
FHE 55 B FF (Yung & Khoo- Lattimore, 2017)
S, AT S B0E I TR R, iR i 1
S g | 0 A SRR 8, T o 4 3l A R AT
Ry 1A
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(1959) 1) B35 Blm o | A B R PE S b, %
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) S Y SRS REAR, T N B [
"B () SRALIR G 9 B T (Fisk, et al.,
2020).

TN S b, F 98 N B 3l 7 R ik
BHEAT 7 aRsE, 32 1 9 BREE B T AU
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Z (Bitner, 1992; Chang, 2016), # 5 Z, IR
BRI B AT 5 RIBOE 78 . TR 6 rh il
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U5 BRHs B N 42 il R0 B 58 e 81 S B
(Souza, et al., 2020), Kang & Gretzel(2012)
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IR BB 43 00 R R 48 17 TR 3 21 e 5 24k ke
PB4 (Orazi, et al., 2023),

TR0 R 45 3 7 16 500 100 A0 S A4 e o
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TSR B A0 A5 5k DR 2R R] A AR AN [ T
T ) T2 i 30 #8512 3 1) = A1 32 5
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(Chen & Chen, 2010; Grove, et al., 1998,;
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H3b: A 5 355 T WA 5 14305 % 208 #5%
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WM (41. 61% ); 52 37 # Wk 26 AL 45 4 36
ANE B TAENE GBIKA B KB AR
fs s K2 wh & B A 2+ 2

84

(67- 11%) , EAZEHZE (30. 87% ) ; Kk
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FH TP2 0. 88" 0. 06 -1.185 1. 854 17.23 0. 85 0. 65
TP3 0.73" N/A -0.853 0. 674 N/A
TAlL 0.69 0. 07 0. 07 2.079 13.17
IN- TA2 0.73" 0. 06 0. 06 1. 675 13.72 0.78 0. 55
TA3 0.79° N/A N/A 2.526 N/A
AEEIl 0.51° N/A -1.882 7.68 N/A
AEE2 0.55" 0.11 -1.094 2.671 8. 82
AEE3 0.79 0.17 -0.764 0. 457 10. 70
WS TN .
AEE4 0. 80 0.16 -0.593 -0.047 10. 76 0. 88 0. 53
FRM R .
AEES 0. 86 0.18 -0.674 -0. 085 11.10
AEE6 0.83 0.19 -0.758 0. 384 10.97
AEE7 0.65 0.13 -0. 802 0. 441 9.77
EDEI 0.61" N/A -1.242 2.615 N/A
EDE2 0.72" 0.09 -1.018 1. 648 11.92
HE M . 0.82 0. 54
EDE3 0. 80 0. 10 -0.658 -0.132 12.65
EDE4 0.79 0. 10 -0.767 0.188 12. 61
ESEI 0.90 N/A -0.897 0.775 N/A
Bl igich ESE2 0.86 0. 05 -0.995 0. 999 21.34 0. 85 0. 66
ESE3 0.65 0. 04 -0.913 0.753 15.10
BII 0.74° N/A -0.941 1.373 N/A
BI2 0.70° 0. 06 0. 655 0.418 14. 80
BI3 0.71° 0. 06 -0.916 1.411 14.99
ATy In) Bl4 0.69" 0. 06 -0. 695 0.178 14. 68 0.92 0. 62
BI5 0. 88 0. 07 -0.788 0. 44 18.99
BI6 0.89 0. 07 -0.835 0. 649 19. 24
BI7 0.88" 0. 07 -0.818 0.522 18.99

i2:70.001,a= % 5O MG AVE=42 565 T 5 £ CR=EESIIE ,N/A, AL P EHGE —EEB £ AMOS

F1 AGF >0.90; x2/df < 3.00, RMSEA <
0. 08 ,SRMR <0. 10) CFI=0. 95 .GFI=0. 90,
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FI=0.95 . NFI=0.91,AGF =0. 87, x2/df =
2.09 .RMSEA =0. 05, SRMR =0. 05 J& AJ 1
B2 P, RUZANE B A: T BTG



RI%4E L, Fornell & Larcker (1981) 385, &
TR 52 51 V- 34 5 2 3R BU(AVE) [ 1Y F- 7
30 PR S 1 2 W) A R AR O, TR S e
BAYE AN i VTR 45 4 0% AH B 1
B 0. 9053 3).

3.4 KETTIEHEE (SEM)

1 EBURT 7 AREEER) SEM RS
Bpai iR, R AMOS 26. 0 B 4 R Rl fEF T
FEAL AR R T R A R AT AR R A
i 358 R 3 45 WU, CFI = 0. 98, GFI = 0. 93,
IFI = 0. 98, NFI = 0. 94, AGFI = 0. 90, x2/
df = 1. 56, RMSEA = 0. 04, SRMR = 0. 04,

PRF SEM BB v (1 {1 5% 1A T AR
SERE P BRI AE SR 1 PR, BRIE(B =
0.30,t = 2.80, p <0.05)FIEBIPB = 0. 45,
t = 4.64, p <0.01)%L 4% 200 B 5 A7 AF
REMRSY A (R Hla F H2a 183 55, 4R

(R SEIN=E g VIS S L)
FEMGEL (B = -0.07,t = -0.48, p = 0. 638
>0.05), Kt H3a A2 FF. RIAER, BREE
(B =0.38,t =4.43, p <0.01). FEH(B =
0.26,t =3.98, p <0.01)F A E (B =0. 16, t
= 2.49, p <0. 05 Z F 1 5 A B AT
R BGE Hib, H2b H3b 153157 HF, Gk
Hlc H2c $2 i o6 i B 52 31\ 5 (BR 5T
FTIRE AR5 B, W5 4 R SRR, BB
(B=0.20, t=2.55, p < 0.05)FIFEH (B =
0.29, t=4.39, p < 0. 01 6:EHL ES A 1E [1]
S 0 H3e AB(B=0.03,t=0.37,p =
0. 71>0. 05) 3 b bk i B v A BE R 2. I
1% IREE TR LB (B= 0.38,t =4.67, p <
0.01). A FHE(B= 0.39, t =4.40, p <
0. O1) A1 ik 38 #3 5% (B =0. 10, t = 1.62, p <
0. 05) 317 % 7 [) ¥ A7 1 0 35 11 7 Ak 52 %2
(I 2), 3% H4a H4b Hac 15330,

HE

(R?=36.5%)

N ki
L O\UR>=15.5%)
1
1

______________

E: p<005 " p<001," " p<0001;F L RIS B REAEHKE
2 HEEAEER

4 HhEmEAEER

BIF5E 5L I T ROAR e 1590 5 B, L SOR

PRI R FEBE , 55 1 i B B A T RS T 1l Y
PR, A 2 RUR & -
5 B (BB RBUMN B) B il %
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160 5 (RAE T S B | A I L ka1 )
AR 5B b R B PR N
B R R BB A S 1 B | ksl S B TS A
TR (HEHE A RE R,

TR Sk 3 % 1 B 114 R 2 DR R ek iy
N B FNBRE 38 R R AR S B 1 L 2
P L AR IR 2 It A g e
P18 i 7 . ) 25 R A5 2 SRS AT 2 A M P 55
IS B0 1) SR B N R IS A RE S R I Bt
TSR AR L e AR LB BT RS

TE SR i Hh il % 20 A B 2K
TR R BT . E R T MR B Y i T
JERZ AL R F B R S R oK TE AR e
ol TS 1 A AT kB A 2
A S B, AT ST A LA A SR A
PR LR R 1T T

4.1 IEWER

WG SOR HEAME R T 78 T UK
A, W AT R R LS 15 R —
SR A AR A 8 S B RE AT i R
AT S5 I T MRS 151 355 B iy AR 30 75 188 B
P | Y O A 0 AT R T M) S B R
WAt T8 o B R A . TR Ry
THERE, TRECKA THENE R,
2023 AT IERE T IR 2] 16.636 1556
JC, EIREBLA 1, 100 248 T3 B it it %
S, B H 5| T AR B RS
500 £ # A (Future market Insights,2023), 7%
SCiE I SOR A, TR BE i 1 36 ik i Hh i
B EAT R B R R R 5 A B T A S
T 2E R i H 0 S 2 o G P A
ok, PR S A AR s A B, I HLBA R T
SEiR 02 5 H T R SR TR e T 26 PE AH
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S, T A TE AR S0 3620wl 3 T 26
A AT 43 A 1 B R AF 9 RN L U DR AR A
/& (Otgaar, et al., 2010; Montenegro, et al.,
2022)0 A SCAE Ry 1 I 5 Al 255 )5 3 B4 i
SOR BERUAN &5 & M BLREAT 9T, PR T 5 W
A P 78 TS v M P, A T MO 38
Hh AT R R 1) AR B I IR W e AR It 1o
Y Pt R A

4.2 BEEER

AHIFGE 1) B AT LS8 T RO ol )
HE, WERMARE NG RBEHRE, 8
SO e B3R ) DI IEE 2 B, o T g il
FRAT R ] . B8 S

(e h Y BRI 5 D T, — ) T A ]
DARRAE [N S Ao B4, FHAE kA e
PR A A ) N TR . IE AR SRS
ANEERE S 5 16 1B BB AL A PE R R TEA T 26 R
WK, T AT DR 4 v A PE RN R T E
B o5 — 7 T AT DA OR BH I R, A% R RE
A B TR — ] T o i 4 A P 4R o
IR, R 1 4 i 2 i 15 BB BT ) e, T LA
TE— 2D TR AL B B AR R ) S B
T e I B 1 — 2 4 R RE R A B
DRI R T S (R B 388 5 AR 5| g o

A sl AR N B RyFE 5| 5 T, B
ZWPUREH) . e, BB (VR)EH
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